
ENTERING
THE

ADDYS



GETTING STARTED

To log on go to:

www.aaf.org



www.aaf.org

In the national website click on 

“AWARDS”



ENTER TODAY

When this page appears click on “ENTER 

TODAY” and it will take you to “NEW 

ENTRANTS.”



USER NAME & PASSWORD

In this window click on either 

“PROFESSIONAL” or “STUDENT” 

depending on your status.



ENTRANT INFORMATION

Fill out the “ENTRANT 

INFORMATION” page.

Your email address will 

become your User 

Name and you will 

create your own 

Password.



THE ENTRY 

PROCESS



USER NAME & PASSWORD

Enter your User Name and Password as an 

“EXISTING ENTRANT” to begin the entry 

process. 



Once you log in with 

your User Name and 

Password this page 

will appear providing 

entry details: when, 

where, fees and the 

entry process.

This page also 

contains the 5 steps 

you will use to enter.



Click on the gold 

bar “COMPETI-

TION RULES” 

and when this 

page appears 

download the 

“LOCAL 

RULES”. This 

document 

contains a 

descriptive of 

each category 

and how to 

enter. 

RULES & CATEGORIES



Click on #2 

“Complete the 

Entry Form for 

each display.”



Fill out an entry form for 

each entry.

ENTRY FORM



If the entry is a 

campaign, make sure 

you indicate what 

types of media and 

how many are in each 

media in the “Media 

Type” box. 

ENTRY FORM



It is very important that you include the date the entry first 

appeared and the method of distribution.

When you add credits make sure you proof!!! If it is wrong here it 

will be wrong on the certificates and in the credits in the show!

ENTRY FORM



You can print out 

the entry forms as 

you fill them out or 

go to step 3 where 

you can review all 

your entries and 

then print them out.

ENTRY FORM



When you have all 

of your entry forms 

finished, click on 

Step 4 to print out 

the Manifest Form.

MANIFEST FORM



You will need to 

print out the 

Manifest Form and 

bring it with you 

when you enter.

The Manifest will 

show what you have 

entered and how 

much you owe. 

MANIFEST FORM



Make sure you sign 

and date the back of 

the Manifest Form.

MANIFEST FORM



PREPARING 

YOUR ENTRIES



When using a clear 
envelope, place the 
back of the entry to 
the back of the entry 
form. This way when 
the entry is pulled out 
for judging the entry 
form is not visible to 
the judges.

Include 2 copies of 
the entry form and 
affix an entry label to 
the back of the entry.

CLEAR ENVELOPE



The back of the 

clear envelope 

showing the 2 entry 

forms and the back 

of the entry with the 

entry label affixed to 

the back of the 

entry.

CLEAR ENVELOPE



If using a paper envelope, 

place the entry with the 

entry number affixed to 

the back of the entry 

along with one entry form 

inside the envelope and 

affix the other entry form 

to the front of the 

envelope.

DO NOT SEAL THE 

ENVELOPE! 

PAPER ENVELOPE



When submitting CDs/DVDs, 
WRITE the entry number on 
the CD/DVD - DO NOT use a 
label. CD envelopes are 
acceptable. Place the CD/DVD 
along with 2 entry forms in the 
envelope and affix the entry 
label to the front of the 
envelope.

CDs/DVDs MUST be 
consumer grade and must  be 
able to play on a home 
consumer CD/DVD player. If 
they will not play on consumer 
grade equipment they will be 
disqualified.

BROADCAST ENTRIES



3-DEMINENSIAL ENTRIES

When submitting entries 

that are too large to fit in 

an envelope, package 

them in an appropriate 

container, place 2 entry 

forms in the container, 

affix an entry label to the 

back of the entry and an 

entry label on the outside 

of the container.



3-DEMINENSIAL ENTRIES

You may also 

submit an 8 X 10 

Glossy photo of the 

item rather than 

the actual item. 

You will have to 

supply a photo if  

the entry is an item 

such as a trade 

show exhibit or 

outdoor signage. 



ADDITIONAL 

RULES AND NEW 

CATEGORIES
Indicated in RED



PUBLICATION DESIGN

• Two new categories have been added to 
Publication Design.

• Publication Design (Magazine or Book)

• 8A Cover 

• 8B Editorial Spread or Feature (One 
editorial spread or feature per entry)

• 8C Series (Covers or spreads or features)

• 8D Magazine Design (Entire Magazine)

• 8E Book Design (Entire Book)



NEW INTERACTIVE MEDIA
(Includes Social Media Websites)

• Websites, B-to-B Flash (See Extended Definitions for each category.)

• 32A Products

• 32B Outlets

• 32C Services

• Websites, B-to-B HTML/Other (See Extended Definitions for each 
category.)

• 33A Products

• 33B Outlets

• 33C   Services

• Websites, Consumer Flash (See Extended Definitions for each 
category.)

• 34A Consumer Products

• 34B Consumer Outlets

• 34C Consumer Services

• Websites, B-to-B HTML/Other (See Extended Definitions for each 
category.)

• 35A Consumer Products

• 35B Consumer Outlets

• 35C   Consumer Services



INTERACTIVE MEDIA 

DEFINITIONS

For multiple URLs in a campaign category 
entry, create a webpage that contains each of 
the individual links and provide the single URL 
to your newly created page, i.e.-
http://www.somedomain.com/addy_entries.html

Do not submit a URL that leads directly to a 
“swf” file.



INDUSTRY SELF PROMOTION

Demo reels do not go into Direct Mail 

category of Industry Self-Promotion –

even if they have been mailed.  They go 

into Broadcast.

69E Broadcast (Demo Reels go into
this category.)



CHANGES TO ELEMENTS OF 
ADVERTISING

Photography
• 72A. B/W

• 72B. Color

• 72C. Digitally Enhanced.  Photographic 
images whose content has been digitally 
altered to create a new image (often one not 
possible using traditional photo techniques). 
Utilitarian photo retouching, color correcting 
or photo editing alone does not qualify an 
image for this category. A sample of the 
original photo and the digitally enhanced 
photo MUST be supplied for proper judging.

• 72D. Campaign. (2-4 of the above).



NEW STUDENT CATEGORIES

• ELEMENTS OF ADVERTISING

• 13A  Logo

• 14A  Illustration

• 14B  Digitally Enhanced Illustration

• 15A  Photography

• 15B  Digitally Enhanced Photography 

• 16 Animation



THINGS TO REMEMBER

• Do not send original or irreplaceable artwork. It 
will NOT be returned.  

• Pieces entered into Advertising for the Arts & 
Sciences, Public Service or Industry Self-
Promotion cannot be entered in any other 
category.

• Each Elements of Advertising entry must include 
a sample, showing how the element was actually 
used.

• Audio CD’s only, No Cassettes.

• Television & Video – DVD Only.

• Do not put labels on the CDs & DVDs. 

• Use a CD/DVD safe pen to write entry numbers 
on disc.



ENTRY DEADLINE DAY
Before you head out the office door on that 

fateful deadline day make sure you have:

•  Your Entries

•  Your Manifest

•  Method of Payment
(check, credit card, first born)

GOOD LUCK!



#10 Enter broadcast on a VHS or BETA. tape…or 
even worse, a cassette.

#9 Enter that invitation with the event date in 2008. 

#8 Show up on Deadline Day without your manifest 
or check.

#7 Cover up that typo with White-Out and hope the 
judges don’t notice.

#6 Show up on Deadline Day with entries in hand 
and say “How do I do this”?

10 THINGS NOT TO 
DO WHEN ENTERING



#5 Mount your entries on illustration board.

#4 Complain about small monitors at last years 
judging and then turn in DVDs that will only play 
on a small computer screen.

#3 Leave slates on your broadcast entries.

#2 Chew out the ADDY chair for misspelling your 
name on the awards only to be reminded that YOU 
were the one who typed them in.

#1 When entering Package Design, enter empty 
wine bottles…it really makes the judges mad…not 
to mention the ADDY committee.

10 THINGS NOT TO 
DO WHEN ENTERING


